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ABOUT US

THE JOURNAL OF  3D PR INT ING  
IN  MEDIC INE

3DMedNet is a free, 3D printing community website for the sharing of expert insights and the latest news covering 

all aspects of medical 3D printing. Through special features, interviews, webinars, podcasts, videos and news 

coverage plus a two day conference, 3DMedLIVE, 3DMedNet aims to progress the field to the next level facilitating 

collaboration and multidisciplinary approaches to modern challenges. 

Learn more about 3DMedNet at www.3dmednet.com

3DMedNet is proud to be partnered with medical 3D printing publication, the Journal of 3D Printing in Medicine. 

Published by Future Medicine, the Journal of 3D Printing in Medicine (ISSN: 2059-4755) is a peer-reviewed, 

print and electronic journal poised at the brink of an exciting new era in healthcare. Encompassing all aspects 

of bioprinting and 3D printing of relevance to medicine, the journal provides a forum for research, review and 

commentary in a fast-moving, inter-disciplinary research area. 
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Learn more about the Journal of 3D Printing in Medicine at 

www.futuremedicine.com/journal/3dp
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OUR AUDIENCE

KEY STATS

(AS OF  OCTOBER 2019)
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EUROPE

23%

AFRICA

6 %

OTHER

1 %

ASIA/
PACIF IC

31%

AMERICAS

39 %

AVERAGE  

MONTHLY PAGE 

VIEWS  

(NOV 2018 -  OCT 2019)

5,737

MEMBERS 

(AS OF NOV 2019)

3,984

SOCIAL  

FOLLOWERS 

54,429

ENGAGED 

3D PRINTING 

CONTACTS

11,500

AVERAGE  

MONTHLY VIS ITS 

(NOV 2018 -  OCT 2019)

3,236



SECTOR

JOB FUNCT ION

28% SCIENTIST I
RESEARCHER

17% MEDICAL | 
HOSPITAL PROFESSIONAL 

13% STUDENT

11%  SENIOR 
MANAGEMENT

31% OTHER

49% ACADEMIC

19% PHARMA/BIOTECH

16% HOSPITAL

11% OTHER

3% CRO/CDMO

2% VENDOR
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WHY WORK WITH US?

We believe in creating campaigns that will ensure key exposure  

to your target audience with a variety of methods and styles  

of communications to suit all readers.  

In return, you will benefit from brand awareness, showcasing  

your key experts and generating leads. 

Whether you have a service, product or event to showcase,  

we will work with you to achieve your goals in 2020 and beyond.

Every company has an 

interesting story to tell about 

who they are, what they do and 

why they do it. This package  

will promote your company  

through engaging content and 

visual marketing.

BRAND 
AWARENESS

Let your experts do the talking 

by showcasing the expertise 

you have within your company 

helping the 3D printing 

audience to build their trust in 

your services.

THOUGHT 
LEADERSHIP

Is your key metric generating 

leads for your sales team? 

By using our expert knowledge 

to provide you with best practice 

guidelines, we will generate 

more leads by making sure you 

engage end-users.

LEAD 
GENERAT ION
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WHO WE WORK WITH
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3D in focus:  

3D printing 

and global health

EDITOR IAL  CALENDAR 

A year in review:  

2019 in the Journal of  

3D Printing in Medicine

The glossary of  

3D printing in medicine

International Women’s 

Day

Ask the  

Experts:  

where are we now  

with 3D printing in  

oncology?

3D in focus:  

3D printing and sport
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SPOTL IGHT

BIOPRINTING

SPOTL IGHT

3D PRINTING IN CARDIOLOGY

JANUARY FEBRUARY MARCH

JULY AUGUST SEPTEMBER
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3D in focus:  

medical materials

3D in focus:  

assistive technologies

International 

Children’s Day: 

3D printing in pediatrics

Spinal Cord  

Injury Awareness Day: 

where are we now  

with 3D printing in 

neuroscience?

A year in review:  

2020 on 3DMedNet
3DMedLIVE 2020*
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SPOTL IGHT

3D PRINTING IN SURGERY

**See page 15 for  more informat ionSee page 15 for  more informat ion

APR IL MAY JUNE 

OCTOBER NOVEMBER DECEMBER
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HIGHL IGHTED OPPORTUNIT IES

3DMedNet offers a fully comprehensive and flexible content and marketing solution designed to help 

you achieve your business goals in a professional and meaningful way, aiming to educate and inform 

the wider 3D printing community.

• Showcase your specialists’ skills and thought-leadership with an expert interview on 3DMednet

• Popular and concise way to stand out in medical 3D printing fields

• Available as text, audio or video

This features as a mini campaign over a 6-week period using insightful videos, infographics and podcasts 

to cover hot topics within medical 3D printing, showcasing your expertise and specialized areas. You 

can also follow with a webinar to make this a lead generating campaign. Choose from the list of topics 

below or choose your own.

EXPERT INTERVIEW

IN FOCUS

Video £3,000            Audio £1,650             Text £1,200Rate cards

Reach the 3D printing community with your own online presentation and a Q&A session that helps  

the audience learn more about your product, service, organization or research, serving as a tool  

to educate the field.

Choose between live, pre-recorded, or hybrid events. Extend your ROI with recording hosted on site 

indefinitely.

WEBINAR

£3,000Rate card

Topics include:

£5,000Rate card

Assistive technologies | 3D printing and global health | 3D printing and sport 

| Medical materials
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Represent your industry by addressing issues and challenges affecting medical the 3D printing 

community. Take part in a 360° viewpoint with opinions from key players in pharma, biotech, 

CROs, suppliers, charity and academia. 

ASK THE EXPERTS

£3,000Rate card

Reach the inbox of over 11,500 specialists by driving traffic to your own materials. Save time and 

money by deploying through our email system, increasing reach and visibility for your brand.

EMAIL BLAST

£2,250Rate card

Topics include: Where are we now with 3D printing in oncology?

1111
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Our Spotlights focus on a hot topic area over a 3-month period on 3DMedNet. All Spotlight content 

is housed in a dedicated channel and guided by our advisory panel of experts. Show your thought 

leadership alongside leading KOLs and gain quality leads with the following:

• A SURVEY - 3DMedNet will conduct a survey to the audience for which you will receive the raw data 

and infographic.

• WEBINAR - A chance for you to present an educational webinar to the medical 3D printing 

community whilst gaining validated leads topic-related content

• CONTENT HOSTING - We will host a selection of your topic related content within the Spotlight 

platform supported with a marketing campaign to our audience and beyond.

• INTERVIEW or a WRITTEN COMMENTARY with your chosen expert providing more insight whilst 

building the profile of your expert.

• PANEL DISCUSSION - Your panelist will join other industry experts in a webinar format panel discussion. 

This is a unique opportunity to answer questions from the audience and discuss the results from the 

Spotlight survey.

SPOTLIGHTS

*Limited places available

Rate card Full sponsorship £6,900*          Co-sponsorship £3,800* 

SPOTLIGHT topics: Bioprinting | 3D printing in surgery | 3D printing in cardiology
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OPPORTUNIT IES
BRAND 

AWARENESS
THOUGHT 

LEADERSHIP
LEAD 

GENERATION 

CONTENT

Webinar • • •
Video production • •
Company profile •
Podcast • • •
Email blast • •
Written interview • •
Commentary • •
Event listing •
Print advert •
Article • •
ONLINE DISPLAY ADVERTISEMENT

Leaderboard on 3DMedNet/eNewsletter •
MPU on 3DMedNet •
PRODUCTS

Poster •
Product placement •
Technical note •
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CONFERENCES 

PRE- 
CONFERENCE

We understand you have spent 

a lot of time and money 

planning your conference 

attendance and preparing your 

experts. Let us help you make 

the most out of your investment 

and ensure your clients and 

potential customers are aware 

that you are attending, what 

you are presenting and of 

course, your giveaways. 

Opportunities pre-conference 

include: 

• Targeted eShots 

• Highlights/banners in
  themed eNewsletters  

DURING 
CONFERENCE

We work in a global industry 

meaning it’s a big deal to have 

so many peers in the same room 

at the same time. You can make 

the most of this opportunity 

by filming an expert interview 

with your KOLs. We also have 

opportunities to increase your 

brand awareness during the 

conference, too.

Find out how our interviews 

can deliver great exposure 

with minimum hassle.

POST-
CONFERENCE

To ensure a successful 

conference it is important to 

nurture your prospective leads 

down the sales funnel. 

Webinars are one of the most 

effective ways to do this.

Nurture your leads and 

engage them with a custom 

development solution.
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Based on the success of 3DMedLIVE 2019: 3D printing in surgery, 3DMedNet and the Journal of 3D 

Printing in Medicine are once again bringing together surgeons, radiologists, biomedical engineers, 

3D printing technicians, medical modellers and healthcare professionals, with regulators, engineers, 

start-ups and suppliers together at 3DMedLIVE 2020.

Partner with us to show your support for this hugely successful event and you will receive:

• Exhibition space, options to chair workshops and panel discussions with leaders in the field

• Exposure through-out our promotional campaigns not only to our readers for 3DMedNet 

but our sister sites such as 3DMedNet, RegMedNet and Oncology Central.

• Be able to reach our audience before, during and after the event to build a yearlong exposure 

to our audience

• The opportunity to help shape the future of not only this event, but the future of surgical applications 

of additive manufacturing

For more information on how to partner with us on this event - contact us today!

LIVE
3D printing in surgery | 2020

LIVE | 2020
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Future Science Group  
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+44 (0)20 8371 6090

Advertising and Sponsorship

3DMEDNET

CONTACT US 

Dionne Murray: 

+44 (0)20 8371 6096

d.murray@future-science-group.com

www.3dmednet.com

 Twitter: @3DMedNet

 Facebook: 3DMedNet

 LinkedIn: 3DMedNet


