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Podcasts

Value:
- Audience Reach, Duration
- Lifting up voices and expertise
- Curated: Your analysis, storyline
- Pedagogy: single theme lectures; differentiated learning
- Sense of inclusivity & belonging to learning community

Presenter Notes
Presentation Notes
The Power of Podcasting: Perspectives on Pedagogy https://files.eric.ed.gov/fulltext/EJ1127626.pdf
�The benefits of educational podcasting between instructors and�students are many. The unique marriage of practical�and theoretical offer single-concept-themed lectures on-the-go,�personalized narrative feedback, and gentle�guidance to the student should not be overlooked.�There are many ways to use podcasts in the college classroom: as�short, single-concept lectures, overviews of focused�material, reviews, and narrative audio feedback�to students



Podcast Models



Podcast Models



TWITTER
Why tweet: 
1. REACH other academics; experts;
2. REACH JOURNALISTS who want to 

interview, write op-eds; 
3. REACH audiences; 
4. REACH informants, get data, 

understand what is happening; 
5. FIND community of likeminded people.  
6. SERVES as an online PORTFOLIO _ 

people ask you to write based on what 
you tweet, market of your work for 
public writing. 

Presenter Notes
Presentation Notes
Why tweet: 
REACH other academics; experts; REACH JOURNALISTS who want to interview, write op-eds; REACH audiences; REACH informants, get data, understand what is happening; FIND community of likeminded people.  SERVES as an online PORTFOLIO _ people ask you to write based on what you tweet, market of your work for public writing. 
PROFILE page – bio your key words, (who you are and why they should follow;) keep cover photo constant as brand; links to your book, your webpage etc. PINNED TWEET
SHARING YOUR EXPERTISE:  what do you bring that no one else is saying: your RESEARCH; your critical perspective on contemporary issues; link to current events; your personal story where relevant to your work.
HOW to share your expertise well: SIMPLIFY your language! Like op-eds. Not big words, not jargon. Link to current events; like “hook”.  
Use THREADS to expand your ideas.  
SHARE YOUR RESEARCH with infographics, punchy takeaways, simple summary.  STATS (17% bump w/ #).  Screenshot chart from your figures. Limited free downloads link, etc. OP-EDS, reports for public interest.  Tag journalist, outlet.  Tweet out summary, with link, when journalist quotes, use your own quote in Tweet.




TWITTER
Nancy Yuen, (NCFDD: How to Win Followers and Build Influence)

- build community and increase engagement
- profile page as business card
- how to share knowledge in useful way
- how to deal with trolls (mute; filters)
- what to gain! Positive impact

Presenter Notes
Presentation Notes
Academic risks – be careful what you post re not getting fired

Twitter/ social media
Share your critical perspective
Simplify language, tell a story
Graphics
Town halls
Hashtags
Live tweets
Build relationships, community 
Source:  https://www.facultydiversity.org/webinars/twitter19 (National Center for Faculty Development and Diversity, membership required to view)

https://www.facultydiversity.org/webinars/twitter19
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