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Background

®* Social media platforms, especially Instagram, have transformed how we engage, Beauty PGI‘SpGCtiV@S In All Instagram Posts
communicate, and perceive the world.

Laidlaw Foundation and Tufts University

Discussion

 Filters can distort reality, smoothing away imperfections and erasing blemishes shown in Figure

5. They create unrealistic beauty standards that are nearly impossible to attain naturally and are

Eurocentric Afrocentric Asiacentric Mixed Perspectives harmful for both the viewer and creator.*°

® Instagram's influence on individuals, particularly young girls, in shaping beauty and body + The platform is full of sexually suggestive imagery and poses, especially when searching
image perceptions is significant.*> ,

generic terms. This overt sexualization seen 1n Figure 6, can lead to a distorted sense of
* Instagram employs filters, hyper-sexualization, and Eurocentric beauty standards,

contributing to body dissatisfaction, eating disorders, and body dysmorphia among young
girls.

self-worth among young girls, as they grapple with societal expectations surrounding their
bodies and sexuality.’

. . o , * One can easily notice a preponderance of posts featuring individuals with all the Eurocentric
®* There 1s a need to reevaluate our digital landscape, emphasizing responsible content

. . . A features, like 1mn Figure 7, all throughout the platform. This perpetuates the i1dea that these
creation and comprehensive educational programs for youth.

features represent the pinnacle of attractiveness.®
®* These efforts are crucial for safeguarding the mental and emotional health of the next

. ¢ digital int od e The only affirming theme was that of the body positive movement where messages of self-love,
generation 1n an era of digital interconnectedness.

like Figure 8, are shown. However, it 1s important to realize these i1mages may not reach a broad

ResearCh ! !ueStion audience and can have gaps in representation.®

What are the sociological perspectives of body image 1n society today based on the gendered media < hemity < TOP POSTS < TOP POSTS < TOP POSTS

#beauty #women #girls #femalebodies
) mix.official. Follow - . i la.bl Foll n, timetobloom.uk ©
of the female bOdy? - = (&) prime.curve? Follow - f’a" = ue —r °w Yorkshire EoROw

MethOd Figure 3

e A curated dataset was assembled by collecting the first 25 public images in a newly created
Instagram account and associated with each of the five selected generic hashtags: #women,
#femalebodies, #girls, #beauty, and #pretty.

e These images underwent an in-depth analysis which encompassed the evaluation of:

Reminder

It's ok if things look

2. Further analysis of these Instagram posts unveiled a disturbing trend, shown 1n Figure 3. Many posts different this year

consistently and unapologetically promoted Eurocentric beauty standards, glorifying features like fair

o Photo Modification and Filters skin, slender yet toned hourglass figures, high cheekbones, and sharp jawlines. This lack of
m any noticeable photo alterations or filters that contributed to the visual appeal of the representation for diverse racial and ethnic backgrounds can have harmful effects, particularly on young
content™° girls of color. When they see such a narrow definition of beauty being celebrated repeatedly, 1t can | R
o Tonal Attributes erode their self-worth, as they may feel that their own unique features are not valued or appreciated in Figure 5 Figure 7 Figure 8
m cach image was studied to discern the emotional tone it conveyed, providing insights into society's eyes.®
the sentiments and messages conveyed through visual content using codes such as: 3
e Affirmative: means 1t contained content that aimed to empower women by promoting COHCI“SIOH & NeXt Ste S
self-love and sharing personal journeys related to their bodies. Cate gOrlzatlon of Instagram Posts « Using this research we hoped to foster a greater understanding of the role that social media plays
e Neutral: did not contain any overtly positive or negative content regarding self-image or in shaping society, our perceptions of self, and others.
body image. Affirming @ Disapproving Neutral

* Policymakers, parents, guardians, and, critically, social media platforms and creators must

® Disapproving: the content potentially included harmful imagery that could negatively collectively take proactive steps to cultivate a more nurturing digital environment for our youth.’

impact the self-perception and body image of young girls.
o Beauty Perspectives
m shedding light on prevalent trends and 1deologies related to beauty and body image that has
been shaped by society and advertised on social media

Results

1. The inclusion of the word and hashtag "body" in social media discourse appears to be
instrumental 1n promoting greater diversity compared to hashtags like "women."
- the term "body" has become synonymous with the body positivity movement shown in Figure

* Soon, we aspire to engage 1n one-on-one interviews with individuals to explore the impact of
Instagram on the lives of real people to search into the intricate connections of self-image and
perception.
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