FESS: Development of External Food Environment Surveillance Systems Using a Tele-cohort of Informal and Formal Food Vendors in

Two Secondary Cities in Kenya EriCk Mw‘iungi

Abstract
This study focuses on developing an External Food
Environment Surveillance System (EFESS) to
monitor temporal and spatial variations in food
environments, specifically targeting informal and
formal food vendors in Kirinyaga and Machakos,
Kenya. The research aims to capture the dynamic
nature of food environments in these secondary
cities, especially in relation to gender dynamics,
vendor mobility, and food availability across urban,
peri-urban, and rural areas (Downs et al., 2022;
Kimenju et al., 2015). A mixed methods research.
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= Brand matters: -Daawat, Fatma, Mara, Pishori,and Basmati brands are
strong positive drivers of rice price.

##non-branded food visual -In contrast, Pakistan biryani, Broken Pishori, BW rice, and Rice B are
associated with lower rice prices.



