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“NOT THE LITTER

DRIVING COMMUNITY BEHAVIOUR CHANGE TO REDUCE LITTER
POLLUTION IN AUCKLAND, NEW ZEALAND

LEADERSHIP IN ACTION

ISHNA TRIPATHI | THE KAIPATIKI PROJECT
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1. OVERVIEW

Working with the Kaipatiki Project, my goal was to reduce
litter pollution through community-led behaviour change. |
researched community issues and attended events such as
Travel Lightly, Every Bite, and Talking Trash to understand
what motivates sustainable behaviour and identify gaps in
existing approaches. Using these insights, | developed and
tested several ideas, including plogging (picking up litter
but provided
valuable lessons about community engagement. | then lead
the “10 by 10 initiative, encouraging people to pick up ten
pieces of litter in ten minutes. This was done through social
media, signage around neighbours, encouraging jogging
groups to pick up the initiative to make 10 by 10 fun!
Alongside this, | helped organise the six hundred native
demonstrated
leadership by researching community needs, adapting to
challenges, and developing practical solutions to create

while jogging), which was unsuccessful

plant giveaway. Through this project, |

lasting environmental impact.
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@“ 3. LEADERSHIP ACTIONS

¢ Supported community workshops and
environmental activations, including Moxie
Every Bite, apartment recycling education
sessions, and Travel Lightly events.
Developed and promoted the “10 by 10"
litter challenge.

Reached out to local running and jogging
groups to encourage participation in
plogging activities.

Produced communication materials
including social media content, educational
resources, newsletters, and promotional
materials.

Documented community engagement and
collected participant feedback to evaluate
campaign effectiveness.

Helped organise the Open day and six
hundred Native plant giveaway to shine
spotlight on the organisation in the
community.

5.LEARNING AND DEVELOPMENT

This project strengthened my leadership skills through project
ownership, communication, and collaboration
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A 4. RESULTS AND IMPACT
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& 6.REFLECTION

One of the key lessons from this project is that lasting environmental

change depends on both individual actions and supportive community
norms. Positive, accessible, and community-driven approaches were often

Working with diverse community groups improved my ability to

i/ engage stakeholders, adapt messaging for different audiences,

and motivate participation.

Exposure to Te Ao Maori and community-led environmental
stewardship broadened my understanding of sustainability
leadership and collective responsibility.

more effective than messages focused solely on environmental problems.
Future campaigns could expand partnerships with schools, sports clubs, and
community organisations to increase participation and strengthen social
norms around litter prevention. Small actions, when adopted collectively,
have the potential to create significant long-term cultural change.




