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Marseille: A city with both stunning nature and environmental concerns

Marseille, located in southern France, 1s a city famous among tourists for its magnificent harbour,
beaches and other natural attractions, as well as plentiful sunshine.
Gateway to the Mediterranean Sea, which was heavily polluted with microplastics and other forms of waste,

both industrial and domestic (Gérigny et al., 2022).
Many water bodies and tourist spots, such as the Calanques National Park, were also subject to plastic waste

pollution (Surmont et al., 2026), which was exacerbated by littering behaviour among visitors.

Project goals

Development of communication and fundraising campaigns

Partnering organisations

make sense KFrance

The French branch of an international organisation, advocating
societal inclusivity and sustainability through community
mobilisation and entrepreneurship support.

e 'To promote the mobile app of Zéro Déchet Sauvage

make sense
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e To raise funds for MerTerre
e To improve the MerTerre website user interface
e MerTerre

A non-profit supporting marine waste reduction by documenting
and analysing quantities, qualities and origins of waste.

MERTERRE

OBJECTIF ZERO DECHET MARIN

Data collection on abandoned waste

e To help track waste data 1n certain areas with regular clean-ups

Deliverables

Communication kit and communication campaign for the Zéro Déchet Sauvage mobile app
e Pinpointing groups of target audience

e Newsletter drafts in both English and French
e App tutorial visuals with screenshots

e Promotional video storyboard

e Website improvement suggestions

The plan: Peer-to-peer
fundraising challenge

DIFT Campaign: A Gift for the
Mediterranean

Fundraising campaign proposal
® Choosing online platform DIFT
e Brainstorming timelines, fundraising strategy types (peer-to-peer), promotional texts
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On-site waste clean-ups in various locations,
e c.g. Frioul Islands, the Calanque National Park, Campus Luminy, etc.

e (ollection, categorisation and measurement of waste

VERIFIEZ LES INFORMATIONS

MERTERRE

COMMUNICATION KIT
KIT DE COMMUNICATION

MERTERRE

MERTERRE COMMUNICATION KIT

An Introduction to Zero Déchet Sauvage [articLe 2]

Waste categorisation is the most important task after a clean-up, but the paperwork
involved with the tallying and data entry afterwards is just so tedious. Today, MerTerre

MERTERRE COMMUNK through the ZDS mobile app

ightforward.
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1. Create an event
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essentie"e [AR Begin by clicking “Create an event” in the app. You will then be asked tofill in the key | | dosumens T

Chaque année, plus de
monde, un chiffre qui a
internationale pour la ¢
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8 millions de tonnes se déversent chaque année dans les océans, ce qui équivaut a Ee=— e
un camion-poubelle de plastique déversé en mer toutes les minutes, comme le
rapporte le Forum économique mondial. Comme de nombreux produits en
plastique courants mettent des centaines d'années a se décomposer, la pollution
que nous générons aujourd’hui persistera longtemps aprés notre disparition
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foundation of the event and ensure that data entered later is properly linked to the

Exposure to nature
Awareness of environmental protection

Creative and critical thinking - no single formula of success
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e Task prioritisation and project management - to adapt in the face of
unexpected situations and hurdles

e Intercultural leadership and teamwork!
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