FROM VISIBILITY TO EDUCATIONAL IMPACT

Evaluating and growing the Accounting Streams community through digttal analytics, benchmarking and user research

e |ntegrates technical, social and moral dimensions of accounting
e Free, high-quality resources for students and educators worldwide
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RESEARCH QUESTION

o Towhat extent has Accounting Streams built and engaged an

education-relevant digital audience? Where does the measurable
evidence in pathway currently break down, and what additional
evidence is needed to assess educational impact?

METHODOLOGY
A mixedmethod evidence chain
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DATA SOURCES & KEY METRICS e
Data sources Key metricdefinitions

* Linledn adminenarts (Jul 2025 - Jul 2026)
o Btternal content log (website, Linkedin)
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Reach Engagement Conversion Educational Impact
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Accounting Streams content action or a fairer, more sustainable world
INTRODUCTION - _RESULTS

Accounting Streams is a free, open-access platform MULTI-YEAR STORY: FROM FOUNDATION TO ACCOUNTABLE IMPACT
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LinkedIn follower trajectory:exported history +current snapshot

o /0K interactions
« 126 countries engnged
o Earlyintemational reach

o UM+ GM badUﬂg
o Targated content strategy
» Grow education engagement

o +1,359 followers
« Deeper audience insights
+ Deeper audience insights

o 3.626followers
o 46506impressions
o Education-led audience
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Audience concenbration: follower industries
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Fig. 3: Top follower industries, Linkedln followers, Jul 2026.
Source: LinkedIn (n = 3,626 folfowers).

CONTENT PERFORMANCE & BENCHMARK GAPS

Fig 4. Estmated cumulative followers from export history, extended with
Sep 2026 sngpshot. Source: Uinkedin.

Which content themes generated attention? WHAT THE BENCHMARKS SAY
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Fig 5: Content performance by lopic, Jul 2025 - Jul 2026.
(CTR = clicks / impressions. Source: Linked|n),

Values above benchmark = stronger performance,
Values below benchmark = areas for improvement.

)  FROM ATTENTION TO ACTION: WHERE IS THE CONVERSION GAP?
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SEARCH & DISCOVERABILITY 1L/ WHAT CONTENT WORKED?

Q

o 123 search appearances in Linledn search (past 12 months)
o Audencewho canconnact: higher education fetworks and educators

* Oppartunityto improve SEO and cross-platformdiscover ability

o Teaching resources and case studies generate the most reach and didks
o Practical, value driven content resonates with educators and students

* Suslainabllity and public value themes strengthen engagement
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l Evidence - Insight & Action
Digital data for positive educational change

CONCLUSION
CENTRAL FINDING

Accounting Streams has built a strong education-relevant

audience, Current analytics demonstrate reach and engagement,
while evidence of resource adoption and leaming oulcomnes is sbll

needed to establish educational impact.
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KEYFINDINGS  INTERPRETATION  IMPLICATIONS
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"4\ LIMITATIONS

Scope: one LinkedIn page; limited generalisability.

Coverage: 12-month export; earlier history is incomplete.

Measurement attention metrics do not measure adoption or leaming,
Attributiore aggregate data cannot linkexposure touser support or usual claims.
Platform data definitions are fixed, and some fields are unavailable,

Comparison benchmarks differ, The survey sampleis small and non-probabilily.
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. FUTURE RESEARCH & ACTION

[j Implement UTM tags and GA4
00 .

Fifth plattorm metrics as
intermediate indlicators,

not impact evidence, }
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TRACK

to measure on-platform conversions.

Increase posting frequency (2-3 per week)
with targeted content for educators,
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Parther with universities and academic

REACH networls to expand global reach.,
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SELECTED SURVEY QUESTIONS (EXAMPLE)
* How do you first come across Accounting Streams?

¢ \Whattype of content is most useful fo you? |
o \What challenges do you face in using open resources?
e Which formats and channels would increase your use? )

' REFERENCES / MEASUREMENT SOURCES |

I' 0 L’nkedln admin exports (Jul 2025 —Jul 2026) and Sep 2026 snapshot.
o Education sector social media benchmarking (e g, higher education, HEP).

o PewResearch (2021-2023) and 2026 targets. an illustrative relerence for
comparative analysis. )
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