
Guidelines:

UCL Logo 
• Logo size and position should not be 

altered.

• Do not place other images or logos on the 
banner.

• Title text should be left aligned unless a 
poster number is added.

Layout
• This should be visually appealing and easy 

to follow. Be consistent.

• Choose one slide layout and delete the 
rest of the slides. Adjust background 
boxes via the slide master view if required 
– see under view menu.

• Ensure that the guides are turned on – see 
under view menu.

• Keep within the margin guidelines at the 
edge to help visibility and avoid the risk of 
content being trimmed off. 

Text 
• Aim for 300-600 words that are concise 

and straight to the point.

• Avoid font sizes below 24pt except for 
captions.

• Use a maximum of two fonts (the official 
UCL fonts is UCL, and Aptos should be 
use a fallback).

• Use bullet points to break up large areas 
of text.

• Left justified text is easier to read than 
fully justified.

• Set headings in bold.

Graphs, Images and Tables
• They must be embedded in your file by 

inserting the file rather than copying and 
pasting.

• Make sure they are sufficient size and 
clearly visible with at least 150dpi.

Guidelines cont:

Colour
• Select background colours that contrast 

well with the font to allow easier reading of 
your text. Choose colours from the UCL 
palette included in this file.

• Avoid backgrounds with bright or dark 
colours and full of texture as this will 
distract readers.

• Try not to use too many colours – 1-2 work 
well, plus images and charts.

• Don’t use multiple layers of transparency 
in PowerPoint.

Copyright  and GDPR
(copy and paste the link  to your browser )

https://www.ucl.ac.uk/library/ucl-copyright-
advice

https://preview.tinyurl.com/UCL-GDPR

• Only use copyright free images or those 
available under the creative commons 
license unless you have bought the 
relevant license. You are free to use 
graphics you have generated but check 
with colleagues if they have produced 
them.

• Images downloaded from online are 
subject to copyright unless this has been 
waived.

• Flickr.com is a useful resource to check 
the copyright status of images from the 
web.

• Follow GDPR (General Data Protection 
Regulation) for images of people.

UCL Banner vs UCL Logo

• Use the banner where UCL is the major 
partner

• Use the UCL logo only where work is an 
equal collaboration and place all logos at 
the bottom - 
https://www.ucl.ac.uk/cam/brand

Backing Translators and Language Professionals: 
Associations’ Roles in an AI - Driven Industry

Venus Sahan & Claire Shih, University College London (UCL)

Research Questions

1.  How do associations for language professionals frame the impact of Generative AI on the profession?

2. How do associations participate in shaping AI - related policies affecting the profession? 

3. What concrete initiatives have associations implemented to prepare their members for AI - driven changes?

4. How professional identities and competencies are being redefined through associations’ work?

5. How do associations’ response to AI vary across regions, languages, or possibly association sizes?

Findings

1. Associations generally frame GenAI as enabling human - AI collaboration through hybrid workflows while emphasising the 

centrality of human expertise.

2. Many associations seek to influence AI - related policy and practice through advocacy, collaboration, and regulatory 

engagement, while developing standards, guidance, and transparency measures that reinforce the value of human 

expertise.

3. To prepare members for AI - driven change, associations establish AI - focused committees and working groups and 

provide AI - related training and professional development initiatives. Meanwhile, they also reinforce professional values, 

standards and ethics. 

4. Associations position translators and interpreters as remaining central to the profession, with GenAI augmenting rather 

than replacing human expertise. At the same time, they highlight evolving professional identities and expanded 

competencies, including roles as cross - cultural communicators, quality decision - makers, workflow managers, and 

language technology specialists, alongside skills such as AI literacy, quality assurance, transparency, and expert 

judgement in high - stakes contexts.

5. Most associations promote similar narratives around human expertise, adaptation, ethics, and AI integration. Differences 

are mainly evident in the volume and framing of AI - related content, with larger international associations publishing more 

guidance and smaller associations highlighting specific concerns, such as algorithmic bias against lower - resource 

languages.

Background

The language and translation profession is undergoing 
significant transformation as generative AI and Large 
Language Models (LLM) become increasingly integrated into 
its professional workflows (Rosado, 2023). While much 
research has focused on the technological impacts of AI on 
the sector and its workforce, less attention has been paid to 
the role of its professional associations in mediating change. 
This study therefore examines how associations around the 
world are responding to AI - driven change and how these 
responses may influence the profession's evolving identity and 
public standing.
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